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New users ®

19K

110.2%

Active users @

¢ 19K

112.4%

01 01 01 01
May Jun

= Custom = = Last calendar year

Active usersv by Country

WHICH PAGES AND SCREENS GET THE MOST VIEWS?

Views by Page title and screen class ©@ -

PAGE TITLE AND SCREEN .. VIEWS
Shop Knives | Online Knife Re... 12K 138.2%
Folding Knives - DNK Knives 3.7K 18.8%
S_hop by Brand - DNK Knives 4.5K 151.7%
(;rt - DNK Knives 2.6K 1£10.3%
:ack Wolf Knives - DNK Knives 1.9K 128.2%
Enives Made in America - DN... 2.3K 117.6%
;hop Entire Store - DNK Knives 2.9K 1171.8%

View pages and screens >

HOW DOES ACTIVITY ON YOUR PLATFORMS COMPARE?

Key events~ by Platform

@ -

e WEB

100.0%

1117.9%

View tech details =2

Average engagement time per active user @)

2m 12s

118.2%

View countries =

WHAT ARE YOUR TOP EVENTS?

Event count by

view_item_list
page_view
user_engagement
session_start

first_visit

select_content

add_to_cart

Event name

92K

29K

19K

0

1

WHAT ARE YOUR TOP PERFORMING KEY

WHERE DOES YOUR AVERAGE 120D VALUE COME FROM?

Gotoreport [/

Custom Apr 14 - Dec 31, 2024
Compare: Apr 14 - Dec 31,2023

@) New users by First user primary channel group (Default Channel Group)~ @ -~ Sessionsv by @ -~
> Session primary channel group... ¥
SESSION PRIMARY CHAN... SESSIONS
; I @4 @ ey
TG ST
500 Organic Search 16K 18.8%
; |
| Direct ]
) 400 Lo I Direct 6.5K 1£15.4%
i Organlc Video _ —
] Organic Video 2.8K 19.6%
300 Referral ]
ic Social N Referral 3.5K 1130.1%
200 Organic Social ]
Email | Organic Social 1.2K 140.7%
100 -
0 Unassigned | Unassigned 323 1134.1%
01 01 01 01 T
Oct Nov Dec 0 2K 4K 6K 8K 10K Email 0 4100.0%
@® Customrange @ Same period last year
View user acquisition = View traffic acquisition =
HOW ARE ACTIVE USERS TRENDING? HOW WELL DO YOU RETAIN YOUR USERS?
@ - User activity over time @ ~ User activity by cohort @ ~
Based on device data only
COUNTRY ACTIVE USERS
""""""""""""""""" 4K © 30 DAYS Week 0 Week 1 Week 2 Week 3 Week 4 Week 5
United States 17K 111.8% 2.7K
113.4% All Users 100.0% 4.9% 2.3% 1.7% 1.6% 0.6%
Singapore 554 13857.. 3K
- Nov 17 - Nov 23
® 7 DAYS
Canada 254 19.0%
- 654 Nov 24 - Nov 30
Hong Kong 211 1817.4% 2K 113.3%
- Dec 1-Dec7
China 89 11.1%
' o 1oAY Dec 8-Dec 14
ec 8-Dec
Australia 88  115.8% 1K 94
' | 126.0% -
Ukraine 78 1136.4% . 6.0 Dec 15- Dec 21
01 01 Dec 22 - Dec 28
Jul Oct

6 weeks ending Dec 28 View retention =

WHAT ARE YOUR TOP SELLING PRODUCTS?

EVENTS?
©® - Key events by Eventname v @ Average 120d value by @ - Items purchased by @ -
First user primary channel group (Default... ¥ Item name
EVENT NAME KEY EVENTS ITEM NAME ITEMS PURCHA..
: |
180.0% purchase 183 t117.9.. Organic Search | Bradford Guardian 3 ... 12 -
+30.4% Direct I CWF Custom 10440F.. 3 4571%
| )
135.6% I Three Rivers Manufa... 7 -
Referral ] 3
117.1% I CWF Custom 10440 F... 3 0.0%
Organic Video -
110.2% I- CWF Custom 10440F... 2 0.0%
Organic Social )
4100.0... I Microtech Ultratech ... 4 -
4100.0.. $0.00 $1.00 $2.00 $3.00 $4.00 CWF Custom 14500 ... 3 -

@® Customrange @ Same period last year

View events =
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